China's Smartphone Market Narrowed its Decline to -3.6% in Q3 2019, IDC
Reports

BEIJING, November 12th, 2019 – According to IDC’s Quarterly Mobile Phone Tracker,
smartphone shipments in China stood at 98.9 million units in the third quarter of 2019, down
3.6% year-on-year. This marked a narrower decline than the first half of the year, in part due to
Huawei's strong performance.
“Huawei gained share at the expense of almost all other market players,” says Will Wong,
Research Manager for Client Devices at IDC Asia/Pacific. Wong adds, “Still, Apple was able to
buck the trend with its competitive pricing strategy and brand name – in spite of US-China trade
tensions and the lack of a 5G model."
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• Huawei’s market share reached a record high of 42.0% with its increased brand appeal and
strong channel partnerships. While the Changxiang and nova series were the volume drivers, the
high-margin Mate and P series provided attractive channel margins. This strategy played a crucial
role in sustaining Huawei's performance in China.
• vivo continued to focus on the US$150-200 and US$200-400 segments with its Y and Z series.
The iQOO series also fueled the vendor's performance by targeting tech-savvy users, while its
competitively priced 5G model successfully garnered attention in the market.
• OPPO was still in the process of refining the positioning of its new Reno series during the
quarter. As such, its A series continued to be the vendor's main driver – particularly in the lowend segment. The vendor focused on 4G smartphone demand, but also implemented inventory
controls to prepare for the expected 5G boom in 2020.
• Xiaomi declined significantly during the quarter, as the vendor continued to face challenges
around internal organizational changes, offline channel management, and brand differentiation
between Mi and Redmi.
• Apple achieved a 5.6% year-on-year growth by offering competitive pricing and notable
improvements in camera and battery life for its new iPhone 11 series. In addition, the new entrylevel model shipped one quarter earlier this year, thus also supporting the year-on-year growth
rate.
“4G inventory began to build in China as consumer attention was increasingly diverted toward
5G devices instead. However, consumers are also waiting for 5G smartphones to reach mid-range
and mainstream prices, which means that replacement cycles are lengthening,” says Xi Wang,
Research Manager for Client System Research at IDC China. Wang adds, “Managing 4G channel
inventory will be crucial while transitioning towards the 5G era.”
-EndsAbout IDC Trackers
IDC Tracker products provide accurate and timely market size, company share, and forecasts
for hundreds of technology markets from more than 100 countries around the globe. Using
proprietary tools and research processes, IDC's Trackers are updated on a semiannual, quarterly,
and monthly basis. Tracker results are delivered to clients in user-friendly excel deliverables and
on-line query tools. The IDC Tracker Charts app allows users to view data charts from the most
recent IDC Tracker products on their iPhone and iPad.
About IDC
IDC is the world's leading provider of information technology, telecommunications and
consumer technology consulting, consulting and event services. IDC has more than 1,100
analysts worldwide, providing a global, regional and localized perspective on technology and
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industry development opportunities in more than 110 countries and services. IDC's analytics and
insights empower IT professionals, business executives, and investment agencies to make factbased technology decisions to achieve key business goals. Founded in 1964, IDC is a subsidiary
of IDG. IDG is the world's leading media publishing, research consulting, and exhibition services
company. For more information, please visit www.idc.com.cn.
For more information on IDC's research and ICT market insights, follow us on WeChat:
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About IDC
IDC is the premier global provider of market intelligence, advisory services, and
events for the information technology and telecommunications industries. IDC helps IT
professionals, business executives, and the investment community make fact-based
decisions on technology purchases and business strategy. Over 775 IDC analysts in
50 countries provide global, regional, and local expertise on technology and industry
opportunities and trends. For more than 40 years, IDC has provided strategic insights
to help our clients achieve their key business objectives. IDC is a subsidiary of IDG, the
world's leading technology media, research, and events company. You can learn more
about IDC by visiting http://www.idc.com/.
IDC is a subsidiary of IDG, the world’s leading technology media, research, and events
company. Additional information can be found at www.idc.com.
All product and company names may be trademarks or registered trademarks of their
respective holders.
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