Annual Consumer Spending on Technology in the Middle East & Africa to Reach
$149 Billion by 2023

Dubai – Consumer spending on technology in the Middle East and Africa (MEA) is forecast to
total $130.8 billion this year, a year-on-year increase of 4.1%. According to the latest Worldwide
Semiannual Connected Consumer Spending Guide from International Data Corporation (IDC),
consumer purchases of traditional and emerging technologies will remain strong over the 2019–
2023 forecast period, increasing at a five-year compound annual growth rate (CAGR) of 3.5% to
reach $149.4 billion in 2023.
86.3% of all consumer technology spending in 2019 will be on traditional technologies such
as mobile phones, personal computing devices, and mobile telecom services. Mobile telecom
services (voice and data) will account for 68.7% of this amount, followed by mobile phones
which will account for 26.6%. Spending growth for traditional technologies will be relatively
slow, with a CAGR of 2.4% for the 2019–2023 forecast period.
"Faster connectivity, combined with declining data service costs from telecom service providers
and the need for end users to use telecom services for an increasing number of devices, will
ensure that consumer spending on traditional technologies will continue to grow," says Fouad
Charakla, IDC's senior research manager for client devices in the Middle East, Turkey, and
Africa.
Emerging technologies, including AR/VR headsets, drones, on-demand services, robotic systems,
smart home devices, and wearables, will deliver strong growth with a five-year CAGR of 10.2%.
This growth will see emerging technologies account for 17.1% of overall consumer spending
in 2023, up from 13.7% in 2019. Smart home devices and on-demand services will account for
around 93% of consumer spending on emerging technologies by the end of the forecast period.
"The low penetration of smart home devices in the region, combined with growing efforts from
market players to educate home users on the benefits and usage of these devices, will serve as
an engine of growth for consumer spending on emerging technologies," says Charakla. "A large
portion of end users are already looking to invest in devices that will improve their productivity
and quality of life, two key demands that smart home devices can be positioned to fulfil."
On-demand services represent a new addition to IDC's Worldwide Semiannual Connected
Consumer Spending Guide. "On-demand services enable access to networks, marketplaces,
content, and other resources in the form of subscription-based services and includes platforms
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such as Netflix, Hulu, and Spotify, among others," says Charakla. "As connected consumers
juggle multiple services across their devices, it is essential for technology providers to understand
how the adoption of these various technologies and services will impact their customers'
experiences in the future."
Communication and entertainment will be the two largest use case categories for consumer
technology, representing more than 79% of all spending throughout the forecast. More than 70%
of all communication spending will go toward traditional voice and messaging services in 2019.
Entertainment spending will be dominated by watching or downloading TV, videos and movies,
as well as listening to music and downloading and playing online games. The use cases that will
see the fastest spending growth over the forecast period are augmented reality games (49.5%
CAGR).
The Worldwide Semiannual Connected Consumer Spending Guide quantifies consumer
spending for 22 technologies in ten categories across nine geographic regions. The guide also
provides spending details for 23 consumer use cases. Unlike any other research in the industry,
the Connected Consumer Spending Guide was designed to help business and IT decision makers
to better understand the scope and direction of consumer investments in technology over the next
five years.
About IDC Spending Guides
IDC's Spending Guides provide a granular view of key technology markets from a regional,
vertical industry, use case, buyer, and technology perspective. The spending guides are delivered
via pivot table format or custom query tool, allowing the user to easily extract meaningful
information about each market by viewing data trends and relationships.
About IDC
International Data Corporation (IDC) is the premier global provider of market intelligence,
advisory services, and events for the information technology, telecommunications, and consumer
technology markets. With more than 1,100 analysts worldwide, IDC offers global, regional,
and local expertise on technology and industry opportunities and trends in over 110 countries.
IDC's analysis and insight helps IT professionals, business executives, and the investment
community to make fact-based technology decisions and to achieve their key business objectives.
Founded in 1964, IDC is a subsidiary of IDG, the world's leading technology media, research,
and events company. To learn more about IDC, please visit www.idc.com. Follow IDC on
Twitter at @IDC.
IDC in the Middle East, Turkey, and Africa
For the Middle East, Turkey, and Africa region, IDC retains a coordinated network of offices
in Riyadh, Nairobi, Lagos, Johannesburg, Cairo, and Istanbul, with a regional center in Dubai.
Our coverage couples local insight with an international perspective to provide a comprehensive
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understanding of markets in these dynamic regions. Our market intelligence services are
unparalleled in depth, consistency, scope, and accuracy. IDC Middle East, Africa, and Turkey
currently fields over 130 analysts, consultants, and conference associates across the region.
To learn more about IDC MEA, please visit www.idc.com/mea. You can follow IDC MEA on
Twitter at @IDCMEA.

About IDC
IDC is the premier global provider of market intelligence, advisory services, and
events for the information technology and telecommunications industries. IDC helps IT
professionals, business executives, and the investment community make fact-based
decisions on technology purchases and business strategy. Over 775 IDC analysts in
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IDC is a subsidiary of IDG, the world’s leading technology media, research, and events
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