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IDC Forecasts Revenues for Big Data and Business Analytics Solutions Will Reach
$189.1 Billion This Year with Double-Digit Annual Growth Through 2022

FRAMINGHAM, Mass,, April 4, 2019 — Worldwide revenues for big data and business
analytics (BDA) solutions are forecast to reach $189.1 billion this year, an increase of 12.0%
over 2018. A new update to the Worldwide Semiannual Big Data and Analytics Spending Guide
from International Data Corporation (IDC) also shows that BDA revenues will maintain this
pace of growth throughout the 2018-2022 forecast with afive-year compound annual growth rate
(CAGR) of 13.2%. By 2022, IDC expects worldwide BDA revenue will be $274.3 billion.

"Digital transformation is akey driver of BDA spending with executive-level initiatives resulting
in deep assessments of current business practices and demands for better, faster, and more
comprehensive access to data and related analytics and insights,” said Dan V esset, group vice
president, Analytics and Information Management at IDC. "Enterprises are rearchitecting to meet
these demands and investing in modern technology that will enable them to innovate and remain
competitive. BDA solutions are at the heart of many of these investments.”

IT services will be the largest category of the BDA market in 2019 ($77.5 billion), followed
by hardware purchases ($23.7 billion), and business services ($20.7 billion). Together, IT and
business services will account for more than half of all BDA revenues throughout the forecast
and will be among the categories with the fastest growth. BDA-related software revenues will
be $67.2 hillion in 2019, with end-user query, reporting, and analysis tools ($13.6 billion) and
relational data warehouse management tools ($12.1 billion) being the two largest software
categories. The BDA technology categories that will see the fastest revenue growth will be
non-relational analytic data stores (34.0% CAGR) and cognitive/Al software platforms (31.4%
CAGR).

In terms of deployment, more than 70% of BDA software revenues in 2019 will go toward on-
premises solutions. However, revenue for BDA software delivered via the public cloud will
experience very strong growth over the five-year forecast (32.3% CAGR) and will represent
more than 44% of the total BDA software opportunity in 2022.

"Big Data technologies can be difficult to deploy and manage in atraditional, on premise
environment. Add to that the exponential growth of data and the complexity and cost of scaling
these solutions, and one can envision the organizational challenges and headaches. However,
cloud can help mitigate some of these hurdles. Cloud's promise of agility, scale, and flexibility
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combined with the incredible insights powered by BDA delivers a one-two punch of business
benefits, which are helping to accelerate BDA adoption,” said Jessica Goepfert, program vice
president, Customer Insights & Analysisat IDC. "When we look at the opportunity trends for
BDA in the cloud, the top three industries for adoption are professional services, personal and
consumer services, and media. All three industries are rife with disruption and have high levels
of digitization potential. Additionally, we often find many smaller, innovative firmsin this space;
firms that appreciate the access to technologies that may have historically been out of reach to
them either dueto cost or IT complexity."

The industries currently making the largest investments in big data and business analytics
solutions are banking, discrete manufacturing, professional services, process manufacturing, and
federal/central government. Combined, these five industries will account for nearly half ($91.4
billion) of worldwide BDA revenues this year. The industries that will deliver the fastest BDA
growth are securities and investment services (15.3% CAGR) and retail (15.2% CAGR). Retail's
strong growth will enable it to move ahead of federal/central government as the fifth largest
industry in 2022.
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On a geographic basis, the United States will be the largest country market by awide margin
with nearly $100 billion in BDA revenues this year. Japan and the UK will generate revenues of
$9.6 hillion and $9.2 billion respectively this year, followed by China ($8.6 billion) and Germany
($7.9 billion). The fastest growth in the BDA market will be in Argentinaand Vietnam with five-
year CAGRs of 23.1% and 19.4%, respectively. Chinawill have the third fastest growth rate with
a19.2% CAGR, which will enable it to become the second largest country for BDA revenuesin
2022.

From a company size perspective, very large businesses (those with more than 1,000 employees)
will be responsible for nearly two thirds of all BDA revenues throughout the forecast. Small and
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medium businesses (SMBs) will also be a significant contributor to BDA revenues with nearly a
guarter of the worldwide revenues coming from companies with fewer than 500 employees.

The Worldwide Semiannual Big Data and Analytics Soending Guide is designed to address the
needs of organizations ng the big data and business analytics opportunity by geography,
industry, and company size. The Spending Guide provides subscribers with revenue projections
for 19 technology and service categories across 19 industries, five company size bands, and

53 countries. Unlike any other research in the industry, the comprehensive Spending Guide
was designed to help IT decision makersto clearly understand the industry-specific scope and
direction of big data and business analytics opportunity today and over the next five years.

About IDC Spending Guides

IDC's Spending Guides provide a granular view of key technology markets from aregional,
vertical industry, use case, buyer, and technology perspective. The spending guides are delivered
via pivot table format or custom query tool, allowing the user to easily extract meaningful
information about each market by viewing data trends and relationships.

For more information about IDC's Spending Guides, please contact Monika Kumar at
mkumar@idc.com.

About IDC

International Data Corporation (IDC) isthe premier global provider of market intelligence,
advisory services, and events for the information technology, telecommunications, and consumer
technology markets. With more than 1,100 analysts worldwide, IDC offers global, regional, and
local expertise on technology and industry opportunities and trends in over 110 countries. IDC's
analysisand insight helps I T professional's, business executives, and the investment community
to make fact-based technology decisions and to achieve their key business objectives. Founded in
1964, IDC isawholly-owned subsidiary of IDG, the world's |eading technology media, data, and
marketing services company. To learn more about IDC, please visit www.idc.com. Follow IDC
on Twitter at @IDC.
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About IDC

IDC is the premier global provider of market intelligence, advisory services, and

events for the information technology and telecommunications industries. IDC helps IT
professionals, business executives, and the investment community make fact-based
decisions on technology purchases and business strategy. Over 775 IDC analysts in
50 countries provide global, regional, and local expertise on technology and industry
opportunities and trends. For more than 40 years, IDC has provided strategic insights
to help our clients achieve their key business objectives. IDC is a subsidiary of IDG, the
world's leading technology media, research, and events company. You can learn more
about IDC by visiting http://www.idc.com/.

IDC is a subsidiary of IDG, the world’s leading technology media, research, and events
company. Additional information can be found at www.idc.com.
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