New IDC MarketScape Provides a Vendor Assessment of the 2019 Managed Cloud
Services Market

FRAMINGHAM, Mass. July 22, 2019 – International Data Corporation (IDC) has published
a new assessment profiling ten providers of managed cloud services worldwide. The IDC
MarketScape report uses a comprehensive framework to assess the vendors relative to a set of
criteria that explain success in the managed cloud services market and highlights the factors
expected to be the most influential for success in both the short term and the long term. A
significant component of this evaluation are the perceptions of buyers surveyed by IDC of both
the key characteristics and the capabilities of these providers.
The ten managed cloud services providers profiled in this report are: Accenture, Atos, Cognizant,
DXC, HCL, IBM, NTT DATA, Rackspace, Tata Consultancy Services (TCS), and Wipro.
Cloud has become the de facto means of delivering IT capabilities for enterprises. Managed
cloud services are becoming a primary means for enterprises to get critical support from thirdparty managed service providers (SPs) to help them manage their cloud environments. This is
being driven by the enterprise need to utilize managed services to meet critical firm requirements
including demanding more agility and/or speed from IT, increasing revenue by enabling
enterprises to build new revenue-generating products and services faster, and simplifying and
standardizing IT infrastructure and applications platforms. Further, in gaining the business and
technical benefits of managed cloud services, enterprises are using managed SPs in transforming
their IT to a set of cloud-based capabilities that require supporting areas, such as application
portfolio rationalization and modernization, expertise with public cloud services providers,
and legacy application technology expertise. However, enterprises also indicate that they are
challenged in using managed cloud services in some key areas and are concerned that cloud
cannot support the operational/performance requirements of critical applications.
"Expanding adoption of cloud capabilities involving private, public, and hybrid options as
well as the use of a multitude of vendors to meet critical business and technology objectives
is creating increased complexity for buyer organizations in ensuring the performance of their
clouds. Ensuring successful use of managed cloud services from managed service providers to
deliver optimal performance of client cloud requirements requires buyers to assess a broad set of
factors involving strategic planning, talent, governance structure, risk management, track record,
and engagement process," said David Tapper, program vice president, Outsourcing and Managed
Cloud Services.
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In evaluating the ten providers, IDC found that while each of these managed SPs exhibited many
similarities in their capabilities supporting a broad portfolio of managed cloud services, players
do differentiate and are differentiated by key factors involving degree of focus on technologies
across applications and infrastructure, innovative capabilities, and financial models, which is
coupled by feedback from buyers providing validation in the effectiveness by which managed
SPs for managed cloud services execute these capabilities.
"Organizations that are focused on using managed cloud services can leverage this IDC
MarketScape as a companion tool to compare and contrast the providers under consideration to
support their use of these services," said Peter Marston, research director, Application Lifecycle
& Cloud Services.
The report, IDC MarketScape: Worldwide Managed Cloud Services 2019 Vendor Assessment
(IDC #US43251618), represents a vendor assessment of providers offering managed cloud
services through the IDC MarketScape model. The assessment reviews both quantitative and
qualitative characteristics that define current market demands and expected buyer needs for
managed cloud services. The evaluation is based on a comprehensive and rigorous framework
that assesses how each vendor stacks up, and the framework highlights the key factors that are
expected to be the most significant for achieving success in the managed cloud services market
over the short and long terms.
About IDC MarketScape
IDC MarketScape vendor analysis model is designed to provide an overview of the competitive
fitness of IT, telecommunications, or industry-specific suppliers in a given market. The
research methodology utilizes a rigorous scoring methodology based on both qualitative and
quantitative criteria that results in a single graphical illustration of each vendor’s position
within a given market. IDC MarketScape provides a clear framework in which the product
and service offerings, capabilities and strategies, and current and future market success factors
of IT, telecommunications, or industry-specific vendors can be meaningfully compared. The
framework also provides technology buyers with a transparent foundation to allow companies to
independently compare the strengths and weaknesses of current and prospective vendors.
For more information about IDC MarketScape, please contact Karen Moser at kmoser@idc.com.
About IDC
International Data Corporation (IDC) is the premier global provider of market intelligence,
advisory services, and events for the information technology, telecommunications, and consumer
technology markets. With more than 1,100 analysts worldwide, IDC offers global, regional, and
local expertise on technology and industry opportunities and trends in over 110 countries. IDC's
analysis and insight helps IT professionals, business executives, and the investment community
to make fact-based technology decisions and to achieve their key business objectives. Founded
in 1964, IDC is a wholly-owned subsidiary of International Data Group (IDG), the world's
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leading media, data and marketing services company. To learn more about IDC, please visit
www.idc.com. Follow IDC on Twitter at @IDC and LinkedIn.

About IDC
IDC is the premier global provider of market intelligence, advisory services, and
events for the information technology and telecommunications industries. IDC helps IT
professionals, business executives, and the investment community make fact-based
decisions on technology purchases and business strategy. Over 775 IDC analysts in
50 countries provide global, regional, and local expertise on technology and industry
opportunities and trends. For more than 40 years, IDC has provided strategic insights
to help our clients achieve their key business objectives. IDC is a subsidiary of IDG, the
world's leading technology media, research, and events company. You can learn more
about IDC by visiting http://www.idc.com/.
IDC is a subsidiary of IDG, the world’s leading technology media, research, and events
company. Additional information can be found at www.idc.com.
All product and company names may be trademarks or registered trademarks of their
respective holders.
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