Hearables Are the New Wearables, Says IDC

FRAMINGHAM, Mass., September 9, 2019 – Global wearable device shipments grew 85.2%
in the second quarter of 2019 (2Q19) as shipments totaled 67.7 million units according to new
data from the International Data Corporation (IDC) Worldwide Quarterly Wearable Device
Tracker. Earworn devices (hearables) were among the fastest growing categories, capturing
46.9% of the overall wearables market during the quarter, up from 24.8% a year ago. Driving
that growth was a slew of new products and consumers who purchased their second wearable, a
hearable, to use in parallel with existing watches or wrist bands.
"The growing popularity of the hearables segment is forcing existing brands to reconsider past
designs when launching new products, as evident in Samsung's popular Galaxy Buds, while also
attracting new brands to market," said Jitesh Ubrani research manager for IDC Mobile Device
Trackers. "And though it's still early days, the market is showing signs of emerging subsegments
such as hearables dedicated to sports from the likes of Jabra, premium hearables from companies
such as Bose, and ones dedicated to hearing loss such as those from Nuheara."
"What has been driving the hearables market is the experience," added Ramon T. Llamas,
research director, Wearables. "Quality audio is still the hallmark of hearables, but additional
features – ranging from adjusting audio to smart assistants and health and fitness – increase their
value and utility. As prices come down and more features come on board, this next generation of
hearables will become the new normal for earphones."
Hearable Company Highlights
Apple led the market for hearables by capturing 50.2% share during the quarter. New products
such as the refreshed AirPods and the latest from the Beats lineup helped the company grow
218.2% compared to last year. With the iPhone business facing challenges, Apple's wearables
business, particularly the popularity of the AirPods, is helping the company once again become
the de facto standard though this time it's for hearables.
Samsung, thanks to its self-branded devices and the JBL brand, captured the second position
during the quarter. The highly publicized Galaxy Buds were one of the company's most popular
pair of hearables as the pair was bundled with the purchase of Samsung's latest smartphone.
Additionally, the JBL Tune 500BT managed to capture a large share as the low price and wide
availability helped move a lot of volume.
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Xiaomi's AirDots (amongst other models) helped the company capture the third position.
Though the company primarily sells its hearables in China, Xiaomi has already started to make
inroads in other markets such as Europe and the Middle East with its smartphones and wrist
bands. IDC expects Xiaomi to follow suit with its hearables.
Bose, a company with a long history of headphones and other audio products, ranked fourth
in this market. The company's long lineage in audio and premium offering has helped set the
company apart from the remainder of the pack. The QC35ii and the SoundSport Free were two of
its most popular products during the quarter. The latest Headphones 700 and upcoming Earbuds
500 should help the company maintain momentum in the upcoming quarters.
GN Group, the parent company of Jabra, rounded out the top 5 with 5.1% share and 132.9%
growth. Jabra's Elite Active 65t have been extremely popular as an alternative to Apple's AirPods
and have also been promoted heavily on Amazon's store, allowing the company to pitch itself as
a strong consumer brand in addition to its preexisting headset business that is targeted at office
workers. At IFA 2019, Jabra announced the next version of the Elite Active series, which helps
modernize the hearables and should provide healthy competition for others on the list.
Top 5 Wearable Companies, Hearable Devices only, by Shipment Volume, Market Share,
and Year-Over-Year Growth, Q2 2019 (shipments in millions)
Company

2Q19
Shipments

2Q19 Market 2Q18
Share
Shipments

2Q18 Market Year-overShare
Year Growth

1. Apple

15.9

50.2%

5.0

55.2%

218.2%

2. Samsung

3.3

10.2%

0.9

10.2%

252.1%

3. Xiaomi

2.1

6.5%

0.3

2.8%

714.8%

4. Bose

1.8

5.7%

0.5

5.1%

288.1%

5. GN Group

1.6

5.1%

0.7

7.7%

132.9%

Others

7.1

22.3%

1.7

19.0%

310.5%

Total

31.8

100.0%

9.1

100.0%

250.0%

Source: IDC Worldwide Quarterly Wearables Tracker, September 9, 2019
Note: IDC defines Earwear/Hearables as the wearables that hang on or plug into the ear. The
device must operate wirelessly and provide stereo sound while also including at least one of the
following features:
•
•
•
•

Track health/fitness (e.g., Samsung Gear IconX).
Modify audio, and not just noise reduction (e.g., Nuheara IQbuds).
Provide language translation on the device (e.g., Waverly Labs).
Enable smart assistants at the touch of a button or through hotword detection even if
the assistant is running on another device such as a smartphone (e.g., Apple's AirPods
and Google's Pixel Buds)
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Figure 1

About IDC Trackers
IDC Tracker products provide accurate and timely market size, vendor share, and forecasts
for hundreds of technology markets from more than 100 countries around the globe. Using
proprietary tools and research processes, IDC's Trackers are updated on a semiannual, quarterly,
and monthly basis. Tracker results are delivered to clients in user-friendly excel deliverables
and on-line query tools. To see more of IDC's worldwide wearables market data, go to https://
www.idc.com/promo/wearablevendor.
For more information about IDC's Worldwide Quarterly Mobile Phone Tracker, please contact
Kathy Nagamine at 650-350-6423 or knagamine@idc.com.
About IDC
International Data Corporation (IDC) is the premier global provider of market intelligence,
advisory services, and events for the information technology, telecommunications, and consumer
technology markets. With more than 1,100 analysts worldwide, IDC offers global, regional, and
local expertise on technology and industry opportunities and trends in over 110 countries. IDC's
analysis and insight helps IT professionals, business executives, and the investment community
to make fact-based technology decisions and to achieve their key business objectives. Founded
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in 1964, IDC is a wholly-owned subsidiary of International Data Group (IDG), the world's
leading media, data and marketing services company. To learn more about IDC, please visit
www.idc.com. Follow IDC on Twitter at @IDC and LinkedIn.
All product and company names may be trademarks or registered trademarks of their respective
holders.

About IDC
IDC is the premier global provider of market intelligence, advisory services, and
events for the information technology and telecommunications industries. IDC helps IT
professionals, business executives, and the investment community make fact-based
decisions on technology purchases and business strategy. Over 775 IDC analysts in
50 countries provide global, regional, and local expertise on technology and industry
opportunities and trends. For more than 40 years, IDC has provided strategic insights
to help our clients achieve their key business objectives. IDC is a subsidiary of IDG, the
world's leading technology media, research, and events company. You can learn more
about IDC by visiting http://www.idc.com/.
IDC is a subsidiary of IDG, the world’s leading technology media, research, and events
company. Additional information can be found at www.idc.com.
All product and company names may be trademarks or registered trademarks of their
respective holders.
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