New IDC Spending Guide Forecasts $124 Billion Will Be Spent on Smart Cities
Initiatives in 2020

FRAMINGHAM, Mass., February 10, 2020 – A new forecast from the International Data
Corporation (IDC) Worldwide Smart Cities Spending Guide shows global spending on smart
cities initiatives will total nearly $124 billion this year, an increase of 18.9% over 2019. The
top 100 cities investing in smart initiatives in 2019 represented around 29% of global spending,
and while growth will be sustained among the top spenders in the short term, the market is quite
dispersed across midsize and small cities investing in relatively small projects.
"This new release of IDC's Worldwide Smart Cities Spending Guide brings further expansion
of our forecasts into smart ecosystems with the addition of smart ports alongside smart stadiums
and campus," said Serena Da Rold, program manager in IDC's Customer Insights & Analysis
group. "The Spending Guide also provides spending data for more than 200 cities and shows that
fewer than 80 cities are investing over $100 million per year. At the same time, around 70% of
the opportunity lies within cities that are spending $1 million or less per year. There is a great
opportunity for providers of smart city solutions who are able to leverage the experience gained
from larger projects to offer affordable smart initiatives for small and medium sized cities."
In 2019, use cases related to resilient energy and infrastructure represented over one third
of the opportunity, driven mainly by smart grids. Data-driven public safety and intelligent
transportation represented around 18% and 14% of overall spending respectively.
Looking at the largest use cases, smart grids (electricity and gas combined) still attract the largest
share of investments, although their relative importance will decrease over time as the market
matures and other use cases become mainstream. Fixed visual surveillance, advanced public
transportation, intelligent traffic management, and connected back office follow, and these five
use cases together currently represent over half of the opportunity. The use cases that will see the
fastest spending growth over the five-year forecast are vehicle-to-everything (V2X) connectivity,
digital twin, and officer wearables.
Singapore will remain the top investor in smart cities initiatives. Tokyo will be the second largest
spender in 2020, driven by investments for the Summer Olympics, followed by New York City
and London. These four cities will each see smart city spending of more than $1 billion in 2020.
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On a regional basis, the United States, Western Europe, and China will account for more than
70% of global smart cities spending throughout the forecast. Latin America and Japan will
experience the fastest growth in smart cities spending in 2020.
Figure 1

"Regional and municipal governments are working hard to keep pace with technology advances
and take advantage of new opportunities in the context of risk management, public expectations,
and funding needs to scale initiatives," said Ruthbea Yesner, vice president of IDC Government
Insights and Smart Cities and Communities. "Many are moving to incorporate Smart City use
cases into budgets, or financing efforts through more traditional means. This is helping to grow
investments."
IDC's Worldwide Smart Cities Spending Guide quantifies the expected technology opportunity
around smart cities initiatives from a regional and worldwide level. Spending data is available
for nine regions with 36 distinct use cases across five strategic priorities and eight technology
categories. In addition, the spending guide offers a complementary Cities dataset, providing smart
city spending for 207 cities across nine regions. The spending guide is designed to provide IT
vendors with insights into this rapidly growing market and how the market will develop over the
five-year forecast period.
About IDC Spending Guides
IDC's Spending Guides provide detail on key technology markets from a regional, vertical
industry, use case, buyer, and technology perspective. The spending guides are delivered
via pivot table format or custom query tool, allowing the user to easily extract meaningful
information about each market by viewing data trends and relationships.
Click here to learn about IDC’s full suite of data products and how you can leverage them to
grow your business.
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About IDC
International Data Corporation (IDC) is the premier global provider of market intelligence,
advisory services, and events for the information technology, telecommunications, and consumer
technology markets. With more than 1,100 analysts worldwide, IDC offers global, regional, and
local expertise on technology and industry opportunities and trends in over 110 countries. IDC's
analysis and insight helps IT professionals, business executives, and the investment community
to make fact-based technology decisions and to achieve their key business objectives. Founded
in 1964, IDC is a wholly-owned subsidiary of International Data Group (IDG), the world's
leading tech media, data and marketing services company. To learn more about IDC, please visit
www.idc.com. Follow IDC on Twitter at @IDC and LinkedIn. Subscribe to the IDC Blog for
industry news and insights: http://bit.ly/IDCBlog_Subscribe.
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